
DINING (QSR) - CASE STUDY

MAJOR QSR CHAIN 
PARTNERS WITH 
PLACEIQ, INCREASES 
BREAKFAST TIME FOOT 
TRAFFIC BY 2.5X Campaign Objectives

Methodology

Consumer Behavior Insights

Targeting

Drive traffic during breakfast hours and develop a deeper understanding of the QSR’s customers.

Map QSRs and Home Dwells

Measure Place Visit Rate (PVR®)

Identify mobile users based on their dining habits and 
demographics

Measure the rate at which exposed devices visit the QSR 
compared to a control group

Reaching users while at home was the 
most effective targeting tactic, with a 
3.1 times lift over the control.

Users who saw the 
ad and converted by 

visiting the QSR

Tend to be heads of households, minority parents from middle class households with kids in middle and 
high school.

Exhibit retail behaviors that align with family shopping needs - likely to shop at big box stores and more 
economical clothing stores such as Old Navy or TJMaxx.

For brands seeking to understand consumer behavior, PlaceIQ connects physical and digital activities across time, space, and mobile 
devices to uncover opportunities to learn and connect with audiences. PlaceIQ is a powerful, location-based audience and insights 
platform that organizes a wide variety of consumer activity data around a precise location base map at massive scale. PlaceIQ uses 
its detailed understanding of location and consumer activity to reach a targeted audience, and also to derive powerful insights about 
consumer behavior to inform market and business strategies for national brands. The company is headquartered in New York City and 
has offices in Palo Alto, Chicago, and Detroit.

www.placeiq.com   |   212.255.8570   |   info@placeiq.com

Age 35-54

Competitor Visitors

Breakfast Diners

Breakfast Diners Out & About

Breakfast Diners at Home

Results Place Visit Rate

PVR® Lift

Target Key Audiences

Analyze Real World Behavior

Using PlaceIQ location data, reach specific diners with relevant 
mobile ads

Identify unique behavioral insights of converted audience

Users exposed to the campaign were 
2.5 times more likely to be seen at the 
QSR later.
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